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D I G I TA L  M A R K E T I N G  WO R K F LO W: S T R E N G T H E N  E N G A G E M E N T
Campaign Name: ______________________________________

Platform: _____________________________________________

Budget: ______________________________________________

Optimization: __________________________________________

Company Page Name

Text
Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diem nonummy nibh euismod 
tincidunt ut lacreet dolore magna aliguam erat 
volutpat. Ut wisis enim ad minim veniam, quis 

Lorem ipsum dolor

Lorem ipsum dolor

Image

Headline
CTALorem ipsum

Text: ________________________________
___________________________________
___________________________________

Image:

Headline:______________________________
___________________________________

CTA: ______________________________________________

Company Page Name

Text
Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diem nonummy nibh euismod 
tincidunt ut lacreet dolore magna aliguam erat 
volutpat. Ut wisis enim ad minim veniam, quis 

Lorem ipsum dolor

Lorem ipsum dolor

Image

Headline
CTALorem ipsum

Text:  ________________________________
___________________________________
___________________________________

Image:

Headline:______________________________
___________________________________

CTA: ______________________________________________

AD 1: ___________________ AD 2: ___________________

BE S T  P R A C T I C E S

Hero Image

Text

CTA with Form

Footer

Lorem ipsum dolor sit amet

consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna 
aliqua. Ut enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip ex 
ea commodo consequat. Duis aute irure dolor 
in reprehenderit in voluptate velit esse cillum 
dolore eu fugiat nulla pariatur. Excepteur sint 
occaecat cupidatat non proident, sunt in 
culpa qui officia deserunt mollit anim id est 
laborum dolore eu fugiat.

Duis aute irure dolor in reprehenderit in 
voluptate velit esse. 

CILLUM DOLORE 

Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris 
nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in 
reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla 
pariatur. Excepteur sint occaecat cupidatat non proident, sunt in 
culpa qui officia deserunt mollit anim id est laborum dolore eu fugiat.

BE S T  P R A C T I C E S

[  ALWAY RETARGET ALL VISITORS ]

RETARGETING ADS

Facebook Ads
> Establish your goal 

(ex: awareness, conversions).
> Know your target audience.
> Use compelling images and 

video that resonate with your 
audience.

> Use words that hook your 
audience, excite, and entice 
them to act.

> Include one clear call to action.
> Monitor performance and 

adjust accordingly.

Landing Pages
> Never send traffic to your home 

page. Use a landing page instead.
> Make sure the landing page 

matches what your ad is 
promoting.

> Include real testimonials.
> Align the look with the rest of 

your branding.
> Use bullets to simplify wording.
> Make an offer (ex: free trial, 

download).
> Include one clear call to action.

BE S T  P R A C T I C E S

Digital Marketing
> Be eye-catching.
> Keep your message clear and 

simple.
> Have a strong call to action.

Lorem ipsum dolor sit amet

consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna 
aliqua. Ut enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip ex 
ea commodo consequat. Duis aute irure dolor 
in reprehenderit in voluptate velit esse cillum 
dolore eu fugiat nulla pariatur. Excepteur sint 
occaecat cupidatat non proident, sunt in 
culpa qui officia deserunt mollit anim id est 
laborum dolore eu fugiat.

Duis aute irure dolor in reprehenderit in 
voluptate velit esse. 

CILLUM DOLORE 

Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris 
nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in 
reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla 

Lorem ipsum dolor sit amet

consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna 
aliqua. Ut enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip ex 
ea commodo consequat. Duis aute irure dolor 
in reprehenderit in voluptate velit esse cillum 
dolore eu fugiat nulla pariatur. Excepteur sint 
occaecat cupidatat non proident, sunt in 
culpa qui officia deserunt mollit anim id est 
laborum dolore eu fugiat.

Duis aute irure dolor in reprehenderit in 
voluptate velit esse. 

CILLUM DOLORE 

Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris 
nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in 
reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla 

Lorem ipsum dolor sit amet

consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna 
aliqua. Ut enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip ex 
ea commodo consequat. Duis aute irure dolor 
in reprehenderit in voluptate velit esse cillum 
dolore eu fugiat nulla pariatur. Excepteur sint 
occaecat cupidatat non proident, sunt in 
culpa qui officia deserunt mollit anim id est 
laborum dolore eu fugiat.

Duis aute irure dolor in reprehenderit in 
voluptate velit esse. 

CILLUM DOLORE 

Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris 
nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in 
reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla 

BE S T  P R A C T I C E S
Drip Email 

> Know your goals, then 
build your campaign.

> Keep messages short 
and simple.

> Explain how your 
audience will benefit.

> Personalize the 
message.

> Have a clear call to 
action.

> Use specific subject 
lines.

LANDING PAGE

STEP 2 STEP 3

EMAILS

INTRO EMAIL DETAILED INFO ASK

HOW TO DRIVE ENGAGEMENT

Use this workflow to raise awareness, capture leads, and 
drive engagement with your programs and events. Don't 
forget that the most successful marketing includes a 
combination of professional, human, and personal 
content. Most importantly, you must engage your 
base on an emotional level.


