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Association:   _____________________________________________________________________________

 _____________________________________________________________________________

 _____________________________________________________________________________

Fiscal Year:   _______________________________________________________________________________

A. Establish Goals

Overall Goal #1:   ______________________________________________________________________

 ______________________________________________________________________

 ______________________________________________________________________

 ______________________________________________________________________

 ______________________________________________________________________

Overall Goal #2:   ______________________________________________________________________

 ______________________________________________________________________

 ______________________________________________________________________

 ______________________________________________________________________

 ______________________________________________________________________

Exampe:  

SAMPLE MARKETING PLAN
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B. Determine Your Audience

Primary Audience #1: 
_________________________________________

Fill in all that are applicable.
Demographics

Age:  __________________________________________

 _______________________________________

 __________

 _______________________________________________

Geography:  ___________________________________

 ____________________

 ______________________________

 _______________________

 _______________________________________________

Other:  ________________________________________

History with your association
Past purchase history: ___________________________

 _______________________________

 ____________________________

Volunteer positions:  ____________________________

 _______________________________________________

Other:  ________________________________________

 _______________________________________________

Online behaviors
 _____________________________

 ________________

 __________________________________

 ___________________________________

Other:  ________________________________________

Primary Audience #2: 
_________________________________________

Fill in all that are applicable.
Demographics

Age:  __________________________________________

 _______________________________________

 __________

 _______________________________________________

Geography:  ___________________________________

 ____________________

 ______________________________

 _______________________

 _______________________________________________

Other:  ________________________________________

History with your association
Past purchase history: ___________________________

 _______________________________

 ____________________________

Volunteer positions:  ____________________________

 _______________________________________________

Other:  ________________________________________

 _______________________________________________

Online behaviors
 _____________________________

 ________________

 __________________________________

 ___________________________________

Other:  ________________________________________

 _______________________________________________  _______________________________________________
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C. Focus on Your Value
 ______________________________________________

______________________________________________________________________________________

______________________________________________________________________________________

______________________________________________________________________________________

______________________________________________________________________________________

 ____________________________________________

______________________________________________________________________________________

______________________________________________________________________________________

______________________________________________________________________________________

______________________________________________________________________________________

What is your association’s value proposition:  _____________________________________________

______________________________________________________________________________________

______________________________________________________________________________________

______________________________________________________________________________________

______________________________________________________________________________________

 _______________________________________________

 ____________________________________________________________________________________

 ________________________________________

 ____________________________________________________________________________________

 ________________________________________________

 ____________________________________________________________________________________

 _____________________________________________

 ____________________________________________________________________________________

becoming a member of your association: 

attending an event put on by your association: 

buying a product from your association: 

getting a certification from your association: 
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D. Determine Your Channels and Formats

Check all that apply.
INTERNET MARKETING

  

  

  Retargeting

  

  

  

  Whitepapers

  

  Blogging

  

  

SOCIAL MEDIA CHANNELS

  

  

  

  

  

  

  Google My Business

  

  

  

  Twitter page

  

  Pinterest page

  

  

  

PHYSICAL MARKETING

  Exterior signage 

  Digital signage

  

  

  Giveaways

  

  Brochures

  

  Free consultations

PAID ADVERTISING

  

  

  

  Mailers

  

  

  

  

PUBLIC RELATIONS

  Press releases

  

  Sponsorships

  

  

  Host event

_________________________

_________________________

_________________________

_________________________

_________________________

_________________________

_________________________

_________________________

_________________________

_________________________

_________________________

_________________________

_________________________

_________________________

_________________________

_________________________

_________________________

Augmented/virtual reality
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Check all that apply.
INTERNET MARKETING

  

  

  Retargeting

  

  

  

  Whitepapers

  

  Blogging

  

  

SOCIAL MEDIA CHANNELS

  

  

  

  

  

  

  Google My Business

  

  

  

  Twitter page

  

  Pinterest page

  

  

  

PHYSICAL MARKETING

  Exterior signgage 

  Digital signage

  

  

  Giveaways

  

  Brochures

  

  Free consultations

PAID ADVERTISING

  

  

  

  Mailers

  

  

  

  

PUBLIC RELATIONS

  Press releases

  

  Sponsorships

  

  

  Host event

Augmented/virtual reality

What channels/platforms does your association want to TRY this fiscal year? 

_________________________

_________________________

_________________________

_________________________

_________________________

_________________________

_________________________

_________________________

Rank the channels/platforms 
your associations wants to 
try this fiscal year from most 
important to least 
important with a potential 
budget for each:

_________________________

_________________________

_________________________

_________________________

_________________________

_________________________
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Check all that apply.
AWARENESS/INTEREST

  Blog posts

  

  

  

  

  

  

  FAQ sheets

  

  

  

  

  

  Vlogs

  

  Presentations

  

  Research articles

  Annual reports

  Whitepapers

  Surveys

  

CONSIDERATION/DECISION

  Tutorials

  

  

  Data sheets

  Free trials

  

  Stories

  

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

 _________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

What formats does your association CURRENTLY use? 

Out of the formats you currently use, which ones work best? 

Out of the formats you currently use, which ones work 
the least? 
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Check all that apply.
AWARENESS/INTEREST

  Blog posts

  

  

  

  

  

  

  FAQ sheets

  

  

  

  

  

  Vlogs

  

  Presentations

  

  Research articles

  Annual reports

  Whitepapers

  Surveys

  

CONSIDERATION/DECISION

  Tutorials

  

  

  Data sheets

  Free trials

  

  Stories

  

What formats does your association want to TRY this fiscal year? 

_________________________

_________________________

_________________________

_________________________

_________________________

_________________________

_________________________

_________________________

Out of the formats you want 
your association to try this 
fiscal year, list out past 
content you could 
re-purpose into this format:
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E. Create a Marketing Calendar

________________________________________________

________________________________________________

________________________________________________

________________________________________________

________________________________________________

________________________________________________

________________________________________________

 ____________________________

________________________________________________

________________________________________________

________________________________________________

________________________________________________

________________________________________________

________________________________________________

________________________________________________

 ______________________

________________________________________________

________________________________________________

________________________________________________

________________________________________________

________________________________________________

________________________________________________

________________________________________________

CHANNEL #1: 

TOPIC/OBJECTIVE ACTION ITEMS DUE DATE(S) RESPONSBILITY NOTES

Topic/Objective #1:

Topic/Objective #2:

CHANNEL #2: 

TOPIC/OBJECTIVE ACTION ITEMS DUE DATE(S) RESPONSBILITY NOTES

Topic/Objective #1:

Topic/Objective #2:

CHANNEL #3: 

TOPIC/OBJECTIVE ACTION ITEMS DUE DATE(S) RESPONSBILITY NOTES

Topic/Objective #1:

Topic/Objective #2:

SUNDAY MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY

29 30 31
New Year’s Eve

1
New Year’s Day

2 3 4

5 6 7 8 9 10 11

12 13 14 15 16 17 18

19 20
Martin Luther King Jr.

21 22 23 24 24

26 27 28 29 30 31 1

January 2020 SAMPLE MARKETING CALENDAR

CHANNEL #1: 

TOPIC/OBJECTIVE ACTION ITEMS DUE DATE(S) RESPONSBILITY NOTES

Topic/Objective #1:

Topic/Objective #2:

CHANNEL #2: 

TOPIC/OBJECTIVE ACTION ITEMS DUE DATE(S) RESPONSBILITY NOTES

Topic/Objective #1:

Topic/Objective #2:

CHANNEL #3: 

TOPIC/OBJECTIVE

Topic/Objective #1:

Topic/Objective #2:

SUNDAY MONDAY

29 30

5 6

12 13

19 20
Martin Luther King Jr.

26 27

January 2020

CHANNEL #1: 

TOPIC/OBJECTIVE ACTION ITEMS DUE DATE(S) RESPONSBILITY NOTES

Topic/Objective #1:

Topic/Objective #2:

CHANNEL #2: 

TOPIC/OBJECTIVE ACTION ITEMS DUE DATE(S) RESPONSBILITY NOTES

Topic/Objective #1:

Topic/Objective #2:

CHANNEL #3: 

TOPIC/OBJECTIVE ACTION ITEMS DUE DATE(S) RESPONSBILITY NOTES

Topic/Objective #1:

Topic/Objective #2:

SUNDAY MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY

29 30 31
New Year’s Eve

1
New Year’s Day

2 3 4

5 6 7 8 9 10 11

12 13 14 15 16 17 18

19 20
Martin Luther King Jr.

21 22 23 24 24

26 27 28 29 30 31 1

January 2020 SAMPLE MARKETING CALENDAR

Download sample marketing calendar

https://emma-assets.s3.amazonaws.com/zzqeb/033791f002b3865294b945eb598989f8/calendar-fillable.pdf


ACTION ITEMS DUE DATE(S) RESPONSBILITY NOTES

TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY

31
New Year’s Eve

1
New Year’s Day

2 3 4

8 9 10 11

14 15 16 17 18

21 22 23 24 24

28 29 30 31 1

SAMPLE MARKETING CALENDAR
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F. Execute and Track

______________________________________________________________________________________

______________________________________________________________________________________

______________________________________________________________________________________

______________________________________________________________________________________

______________________________________________________________________________________

______________________________________________________________________________________

______________________________________________________________________________________

______________________________________________________________________________________

______________________________________________________________________________________

______________________________________________________________________________________

______________________________________________________________________________________

______________________________________________________________________________________

______________________________________________________________________________________

______________________________________________________________________________________

______________________________________________________________________________________

______________________________________________________________________________________

______________________________________________________________________________________

______________________________________________________________________________________

______________________________________________________________________________________

______________________________________________________________________________________

______________________________________________________________________________________

______________________________________________________________________________________

______________________________________________________________________________________




